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                A D V E R T I S I N G  –  C L E A R L Y  I N D I C A T E D       
  
 
 
Summary: Real estate and mortgage industry members may only trade in real estate 
or deal in mortgages, respectively, in the name of the brokerage with which they are 
registered. Industry members must clearly indicate their brokerage name in all 
advertising. A brokerage name is “clearly indicated” when a reasonable consumer, 
under normal circumstances, can clearly distinguish the name of a brokerage in an 
advertisement for an industry member registered with that brokerage. [See: Real 
Estate Act s.1(x), s.17; Real Estate Act Rules s.49, s.65] 
 
 
Licensed real estate and mortgage brokerages are responsible for trading in real estate 
or dealing in mortgages only in the name that appears on the brokerage’s licence. 
Brokerages must ensure the name of the brokerage, exactly as it appears on the 
licence, must be clearly indicated in all advertisements – whether the advertisements 
are for the brokerage as a whole or for an individual industry member on behalf of the 
brokerage. All industry member advertisements must clearly indicate the brokerage with 
which that industry member is registered. 
 
The Real Estate Council of Alberta (RECA) considers “clearly indicated” to mean that a 
reasonable consumer under normal circumstances could clearly distinguish the name of a 
brokerage in an advertisement for an industry member registered with that brokerage. The 
advertisement should be unambiguous in stating the full name of the brokerage; including a 
brokerage logo or website address is not clearly indicating the brokerage name. A reasonable 
consumer should be able to identify the brokerage based on the advertisement. 
 
At the time a brokerage becomes licensed with RECA, it is licensed in its legal entity 
name whether it is a sole proprietorship, partnership or corporation. The brokerage may 
also, at that time or a later date, register a trade name with Alberta Registries for the 
legal entity/brokerage. For the purposes of the Real Estate Act, the brokerage will be 
limited to the use of one trade name. The “trade as” name is the name the brokerage 
must use for all licensed activities and is the name that must be clearly indicated in 
advertising. Note that in order to use a trade name, a brokerage must formally apply to 
RECA to use that name and provide proof of trade name filing from Alberta Registries to 
RECA.   
 
Holding oneself out as an industry member 
 
Section 1(1)(x)(v) of the Real Estate Act states that holding oneself out as trading in real 
estate is considered a “trade” in real estate, and requires a licence. Likewise, section 
1(1)(r)(ii) of the Real Estate Act states that holding oneself out as a mortgage broker is 
considered “dealing in mortgages,” and requires a licence. Section 1(x)(iii) of the Real Estate 
Act considers advertisements, whether they are created by an associate or the brokerage, to 
be “trades” in real estate or “deals in mortgages,” as the case may be.  
 
Industry members may only trade in real estate and/or deal in mortgages in the name of the 
brokerage with which they are registered and all advertisements must clearly indicate the 
industry member’s brokerage. Additionally, to comply with sections 51(1)(b), 53(a), 67(1)(b), 
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69(a) of the Real Estate Act Rules, industry members must use the name that appears on 
their licence with RECA or an also-known-as name, which RECA must first approve. 
 
Branding 
 
In 2008, RECA changed a significant component of its advertising policy for industry 
members. Industry members may now include other identifiers (i.e. franchise names, 
team names, a branding name) in their advertisements. However, industry members are 
cautioned, though, that their brokerage name must be clearly indicated in all 
advertisements, and individual industry members must ensure they are not holding 
themselves out as a brokerage if they are, in fact, not licensed as such. Individual 
industry members cannot leave the impression through their marketing, advertising or 
“team” structure that they are a brokerage if they are not licensed as such. 
 
One way industry members can lessen confusion within their marketing materials is by 
ensuring that the name of the brokerage with which they are registered is clearly 
indicated in all materials. This is a requirement of the Rules. Additionally, industry 
members should avoid the use of identifiers in their branding efforts that people typically 
associate with brokerages, such as realty and real estate. 
 
The same rules and restrictions apply to an individual associate branding him or herself 
separately from their brokerage. That is, the industry member must continue to trade only in 
the brokerage name that appears on their registration. To do otherwise contravenes the Real 
Estate Act Rules. 
 
A number of issues can arise from ”branding.” Clients need to be made aware they are 
signing a contract with a brokerage, not with a “team” or a particular associate. For an 
associate or team member to imply or say otherwise is not truthful.  
 
For more information on the issue of Teams in Real Estate, see the RECA Information 
Bulletin: Teams – Real Estate Brokerage. 
 
Clearly Indicated Using Font Choice 
 
It is not unusual for industry member advertisements to use a larger font for the industry 
member’s or team’s name and a much smaller font for the brokerage name. Industry 
members may design advertisements in this way in an attempt to comply with legislation that 
requires them to trade or deal only in the name of the brokerage with which they are 
registered. Consumers, however, can become confused because of the dominance of the 
font of the associate’s or team’s name relative to the size of the font used for the brokerage 
name. An attempt by an industry member to create independence from his or her brokerage 
in an advertisement does not fulfill the requirement to clearly indicate the brokerage name.  
 
RECA requires that all advertisements clearly indicate the brokerage being advertised.  
 
Abbreviations 
 
To comply with legislation, industry members cannot abbreviate the name of their brokerage 
in advertisements. For example, if the name of the brokerage contains the words “Real 
Estate,” an industry member may not use “R.E” as an abbreviation. Brokerage names must 
be written on all advertisements exactly as they are written on the brokerage licence. 
Abbreviations, omissions and transposed words are not allowed.  
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Franchises 
 
Many industry members are registered with brokerages that use a franchise name, such as 
Re/Max, Royal LePage, Mortgage Architects and Invis. Including only a franchise logo in your 
advertisements is not “clearly indicating” the specific brokerage with which you are registered. 
Company logos cover all brokerages under that brand, but do nothing to indicate a specific 
brokerage. Industry member advertisements must include the full brokerage name as written 
on their licence. 
 
Websites and Social Media Applications 
 
With the proliferation of individual industry members or teams creating websites that are 
separate from their brokerage website, it becomes even more important to clearly indicate the 
brokerage name. Every page of an industry member’s website must clearly indicate the 
brokerage name. For more information see RECA Information Bulletin: Advertising – Internet 
Guidelines. 
 
Social Media sites such as Facebook, YouTube and Twitter are becoming increasingly 
popular with industry members as advertising tools. As with industry member websites, all 
social media profiles and pages must clearly indicate the industry member’s brokerage name.  
 
On sites such as Twitter, there are few graphics and writing space is limited. However, even 
still, if an industry member wishes to use Twitter to trade in real estate or deal in mortgages, 
that industry member must meet the advertising standards set out in the Real Estate Act 
Rules, and that includes clearly indicating the brokerage name. However, if an industry 
member wishes to use a Twitter message only to entice the public to an advertisement 
located somewhere else (where brokerage information is clearly indicated), that industry 
member would not need to include their brokerage information in their brief Twitter message.  
 
Personal social media profiles outside of your work as an industry member do not need to 
contain your brokerage name, as long as you do not use those profiles to trade in real estate 
or deal in mortgages. Remember, though, that any mention of your services as an industry 
member could be considered a “trade” or a “deal,” and that would require disclose of your 
brokerage name. 
 
Examples 
 
RECA’s definition of clearly indicated does not include specifics as to the size of font that 
must be used for the brokerage name in advertisements, as RECA does not wish to hamper 
the creativity or uniqueness an industry member can employ in their ads. However, the 
brokerage name, no matter the actual size, must be clear to the consumer and not easily 
confused with other information (branding, team name, etc.) in the advertisement. 
 
To better demonstrate what constitutes a clearly indicated brokerage name, RECA has 
compiled numerous examples of ads with clearly indicated brokerage names and ads without 
clearly indicated brokerage names. 
 
The examples begin on the next page. 
 



I n f o r m a t i o n   
B u l l e t i n s  
L a s t  R e v i s e d  J u l y  2 0 0 9  

©  2 0 0 9  R E C A  I n f o r m a t i o n  B u l l e t i n s                                                                           P a g e  4  o f  1 1                                        

1.  Magazine Ad.  
 
 
This ad does not 
include a 
brokerage name. 
An international 
franchise logo, 
such as the 
Re/Max balloon, is 
not sufficient. 

 
 
 
 

 
 

 
This ad contains the 
brokerage name as it 
appears on this 
associate’s certificate of 
licence, however it is 
very small, not located 
prominently and is 
nearly illegible. 
 
 
 

 

  
This ad clearly 
indicates the 
brokerage 
name on this 
associate’s 
certificate of 
licence. 
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2. Website 
 
 

There is no mention of any licensed brokerage on this webpage. Most consumers would 
assume the Sam Jones/Jake Thompson Real Estate Group is the name of the 
brokerage. Sam Jones and Jake Thompson are actually two associates within the 
unnamed brokerage. By providing an address and telephone number under the Group’s 
name, these associates give an even stronger impression that they are a brokerage. 
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This ad 
indicates the 
brokerage, 
but not clearly 
enough. 
The group 
name is more 
prominent, 
complete with 
a graphic, 
and is 
mentioned 
multiple 
times. 
 
 
 
 
 

 
 

This ad displays 
both the 
brokerage and 
the group name. 
The brokerage 
name is more 
prominent, and 
is displayed in 
the banner, 
which will 
appear on every 
page within the 
site. Each page 
within a website 
is required to 
have a clearly 
indicated 
brokerage 
name. 
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This mortgage 
associate’s ad 
does not display 
the brokerage 
with which this 
associate is 
registered. 
 
 
 
 
 
 

 
This ad displays 
brokerage 
information 
prominently, but 
it is not displayed 
exactly as it 
appears on their 
licence, and is 
therefore not 
clearly indicated.  

 
 
 
 

 
This ad 
clearly 
indicates 
the 
brokerage 
with which 
this 
associate 
is 
registered. 
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3.  Web Banner Ad 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
This website banner 
ad does not include a 
brokerage name. 
Also, the website 
included in the 
advertisement is the 
associate’s personal 
business site, and is 
not the brokerage’s 
site.      
 
 
 

This ad has a 
brokerage franchise 
logo, but no licensed 
brokerage name.     
 
 
 
 
 
 
 
 
 

This ad clearly 
indicates the 
brokerage with which 
this associate is 
registered. 
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4. Bench Ads 
 

 
 
 
This bus bench 
advertisement 
does not include 
the brokerage 
name, only a 
franchise logo. 
 
 
 
 
 
 
 
 
 

 
 

This bus bench 
has the correct 
brokerage name; 
however it is not 
clearly indicated. 
The font used for 
the brokerage 
name is too small, 
especially in 
comparison to the 
rest of the writing 
on the bench, it 
would be very 
difficult for a 
consumer to read . 
The brokerage 
name must be 
clear to 
consumers. 
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Clearly Indicated 
The following examples are advertisements in which the brokerage name is clearly indicated. 
They comply with  the legislation. 
 
1. Magazine advertisements.  
In the following two advertisements, there is no confusion as to the name of the brokerage  
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2. Website. This website clearly indicates the brokerage is MaxWell 123 Realty. It is smaller 
than the associate’s name, but there is no confusion as to what brokerage this associate 
represents. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


